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Julio Iglesias takes center stage

by Aleta Walther

Julio lglesias’ interna-
tionalpopularitywasevident
during the crooner’s three-
night show at the Las Vegas
Hilton, June 10-12. During
his Thursday performance,
the Grammy  winning
Spanish  superstar  asked
the eclectic crowd where
they were from: “Brazil”,
“California”  “Lebanon”,
“Italy,” “Ohio”, *Toronto”,
“Nevada”, “Puerto Rico™...

His 25-song repertoire
was heavily skewed toward
his Spanish heritage, with
only four songs performed in English. The
tango-laced mix suited the crowd, however,
as many applauded his every song.

Tanned and dashing in his black satin, dou-
ble-breasted suit, and clearly enjoying himself,
Iglesias serenaded the crowd in a way that
only he can: with lots of “amor”. *Un Canto”,
“A Galicia®, “Divorcio” and “Caruso™ were
well-received while “To All The Girls I've

Loved Before”, “Crazy”
and “Can’t Help Falling in
Love” prompted many in
the audience to sing along.

While his female back-
up singers were pleasing
to the eyes and ears, his
backup band often over-
powered Iglesias® tenor
voice, making it difficult to
understand the lyrics. Also,
had the performance been
rated, it would have been
rated “M™ for mature audi-
ences as the Madrid native
sprinkled his performance
with sexual innuendoes,
but then he is famous for
his love songs. “l want you all to go home and
make love tonight,” the 65-year-old Iglesia
told the audience.

Aleta Walther is a marketing communica-
tions professional and freelance writer with
several yvears experience as a corporate ex-
hibit manager. Contact Aleta at aletai@prwrit-
erpro.com.

Thomas C. Burger

Known as the International
Guru of Design and Style to
the rich, famous and powerful
of the world, as quoted by tele-
vision shows like How'd You
Get To Be So Rich with Joan
Rivers, HotOnHomes! and
Goinglertical, Thomas C, Burger
has achieved critical acclaim
for his unique vision. Since the
launch of his firm Zen Interiors
in the 1980s he has composed a
broad-spectrum portfolio which
includes award-winning contem-
porary homes in New Port Beach
& Laguna Beach, CA turn of the
century mansions in Newport
RI, High-rise luxury towers in
New York City, Los Angeles,
Chicago, and Florida, resort ho-
tels and restaurants, and many
private residences in both the United Sldt-..k. and
abroad. His clientele include European Royalty,
American Sports Heroes, Chairmen of Fortune
500 Companies, TV and Film celebrities and
people who prefer anonymity.

As the recipient of The Congressional
National Leadership Award in 2002, The
Congressional Business Man of the Year
Award in 2003, as well as made The Honorary

"Guru of Design”

Chairpersonto The United States’
Business Advisory Council and
The Honorary Chairperson to
The House Majority Trust in
both 2004 and 2005, he describes
himself as a man on a mission
to transform “How Business
is Done™ across the globe. He
shares many of his secrets and
ideas with his colleagues in the
design and architectural indus-
try in his new videos How To
Succeed In Design. A business
model that he often translates
into any business and any or-
ganization that wants to make
a difference in the world and in
the lives of others.

Four White House
Administrations have honored
Mr. Burger for his outstanding
business practices, which are shifting how
young people see themselves in business and
what contributions they are carving out for
a new future. His philosophy is that every
person, every business, every country, every
culture begins to work together as One, One
Goal, One Dream, One Future. His structures
to realize this Mission are simple and long
over due in today’s world of big business.
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